Expectations for Fall Travel Season

How much do you agree with the following statement?

Statement: | expect the coronavirus situation will be resolved before Fall begins.

==Agree or Strongly agree  ==Disagree or Strongly disagree
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(Base: All respondents, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365 and 1,213 completed
surveys. Data collected, May 22-24, 29-31, June 5-7, 12-14, 19-21, 26-28, July 3-5 and 10-12, 2020)
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Won’t Travel Without Vaccine

How much do you agree with the following statement?
Statement: I'm not traveling until there is a vaccine.

==Agree or Strongly agree  ==Disagree or Strongly disagree

Agree, 21.6% 50%
Neutral (neither
0,
42.7% agree nor disagree), 45%
e 27.4%
40% - _
36.5% 37.6% 36.9% 36.9% 36.7%
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(Base: All respondents, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214,
1,205, 1,231, 1,365 and 1,213 completed surveys. Data collected April 17-19,24-26, May
1-3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-14, 19-21, 26-28 , July 3-5 and 10-12, 2020)
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Avoiding Travel Until the Crisis Blows Over

How much do you agree with the following statement?

Statement: I’'m planning to avoid all travel until the coronavirus situation blows over.

==Agree or Strongly agree  ==Disagree or Strongly disagree

55.3%
90%
> 82.8%81.9% 81.9%
Agree, 80% 78.0%
Strongly
agree, 70% .1%64.8%
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Expectations for the Coronavirus Outbreak

Question: In the NEXT

MONTH, how (if at all) do you Get much worse 20.4%

From

expect the severity of

62.7% &

the coronavirus situation in the

Get worse 42.3%

United States to change? (Select

one)

Neither worsen nor get better 23.5%

In the next month the coronavirus

situation will

Get better 10.3%

From

(Base: Wave 18 data. All respondents, 1,213 o
completed surveys. Data collected July 10-12, H w . m & 14.4%
2020)

Get much better 3.4%

0% 10% 20% 30% 40% 50%
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Perceived Safety of Travel Activities (Wave 18)

Guastions At this 1 Somewhat unsafe Very unsafe
moment, how safe would Traveling on a cruise line 63.4% m J

Intercity bus travel .hm..\mm.
you feel QO:.-W each type Traveling by bus or motor coach on a group tour 52.0% "
Sporting events - Large venue 55.4% 1

of travel activity? Go to a casino 52.0% “
Attending a conference or convention 52.9% “
(Base: Wave 18 data. All Attending a performance 186% |

respondents, 1,213 Traveling outside the United States 49.2% “ :
completed surveys. Data Sporting events - Small venue 44.9% ‘“
collected July 10-12, 2020) Train travel (intercity travel - e.g., AMTRAK) a18% |
Traveling in a taxi/Uber/Lyft 33.7% “
Traveling on a commercial airline 40.4% “
Traveling for business reasons SR “
Visiting a museum, aquarium, indoor attraction 30.8% “
Visiting amuse park, zoo, parks, outdoor attractions 30.5% I
Staying in an Airbnb or home rental 28.1% “ 4+ Ave rage = 60.3%
Dining in a restaurant 25.3% m (Wave #18)
Staying in a hotel  [ESE 20.0% i
oing shopping  INNSEGHIN  11.1% i
Visiting friends and relatives [1208% 1  11.8% “
Taking a road trip 14.7% 10.1% “
Non-team outdoor recreation [ 10:0% |  12.4% “
0% 10% 20% 30% 40% 50% : 60% 70% 80% 90%
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Perceived Safety of Travel Activities (Waves 1-18 Comparison)

Traveling on a Commercial Airline Staying in a Hotel
100% 100%
===\/ery unsafe or somewhat unsafe ===\/ery unsafe or somewhat unsafe
50% 90%
80% 80%
70% 65.7% 70%

60% 60% =
1 48.4%
50% I 50% N
40% w s m x - 40%
. 1.7 X
30% — 30%
20% 4 20% 29.1%
10% 18.6% 10%
0% 0%
March March March April April Aprll April May May May May May lJune lJune June lJune July July March MarchMarch April  April April April May May May May May June June June June July luly
13-15 20-22 27-29 3-5 10-12 17-19 24-26 1-3 8-10 15-17 22-24 29-31 5-7 12-14 19-21 26-28 3-5 10-12 13-15 20-22 27-29 3-5 10-12 17-19 24-26 1-3 8-10 15-17 22-24 29-31 5-7 12-14 19-21 26-28 3-5 10-12

(Base: All respendents, 1,201, 1,200, 1,201, 1,216, 1,263, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 1,205, 1,231, 1,365 and 1,213 completed surveys. Data
Destination 0 Analysts collected March 13-15, 20-22, 27-29, April 3-5, 10-12, 17-19, 24-26, May 1-3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-14, 19-21, 26-28, July 3-5 and 10-12, 2020)
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Travelers in Community are Unwanted

How much do you agree with the following statement?

Statement: | do not want travelers coming to visit my community right now.

59.3% Agree, 32.7%
80%
70%
60%
Strongly agree, 50%
26.6%
] 40%
_____Neutral (neither
agree nor 30%
disagree), 25.4%
Strongly %mmmﬂmms\ 7 20%
5.7%
Disagree, 9.6% 10%
0%
(Base: All respondents, 1,238, 1,208, 1,204, 1,200, 1,212, 1,223, 1,257, 1,214, 1,214, 4@

1,205, 1,231, 1,365 and 1,213 completed surveys. Data collected April 17-19,24-26, May
1-3, 8-10, 15-17, 22-24, 29-31, June 5-7, 12-14, 19-21, 26-28, July 3-5 and 10-12, 2020}
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==Agree or Strongly agree  ==Disagree or Strongly disagree

67.6%

63.5% 63.6%

60.4% 60.2% 60.7% 60.0% 59.3%
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Travel Experience Priorities

Question: Tell us about your TYPICAL
PRIORITIES when traveling for

leisure. However you personally
define each, use the scale provided to
indicate how important each is to you

when traveling for leisure.

(Base: Wave 18 data. All respondents, 1,213
completed surveys. Data collected July 10-12,
2020)
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Top 2 Box Score: Critical importance or High Importance

Have fun

Relax

Spend time with my spouse/partner
Find happiness

Spend time with family
Escape stress

Have brand new experiences
Escape boredom

Excitement of exploration
Outdoor recreation
Food/culinary experiences
Cultural experiences
Connect with nature
Learning/education

Attend festivals & events
Meeting new people

Attend sporting events
Bragging rights

T R G e TR DR 76.5%
ST R SR Te s ol S RS T IPRGE 73 .8%
(R T T T, 38 o R S 64.5%

A R, T b e 64.01%

T R V] 63 5%
(ST A R o S R PR 63.0%
e R A e e P 3.5 %
P e SRR IR 53.0%
TR NN 52.1%
FErE RS 43.2%

FEE T T SRR et 43 .2%
RS D G 42 7%

PR SR 42.29%
I 30.7%

I, 039

I 20.3%

B 15.2%

B i.7%
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Covid-19’s Impact on Ability to Experience Travel Priorities

Question: If you were planning a leisure
trip for later this year, how much of an
effect do you feel the Coronavirus
situation would have on your ability to

pursue each?

(Select the one that describes the
Coronavirus' impact on your ability to
do each.)

(Base: Wave 18 data. All respondents, 1,213

completed surveys. Data collected July 10-12,
2020)

Destination vb,:m lysts
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Top 2 Box Score: Significant Effect or Makes Impossible

Attend festivals & events
Attend sporting events
Meeting new people
Food/culinary experiences
Cultural experiences

Have brand new experiences
Have fun

Excitement of exploration
Relax

Escape stress

Spend time with family
Escape boredom

Find happiness
Learning/education

Outdoor recreation

Spend time with my spouse/partner
Connect with nature
Bragging rights

T R e R . PRI 64 5%
PR U L N e G AL ) 63 .1%
T i S P N O TR 7 . 3%
O TS N R e g T OB D 54 8%
R AR e P A TR 51.6%

B R S e PR ORI 49.5%

o T e e G O 49 2%

e U T S A e PR 47 .5 %

L N e T R USRI A6 5%

[ R s OO e 4.5.19%
RS AT R 42 A%

T R T T Y PP AR 42.0%
e ST AT GG 41.5%
T | SRR BRI 39.4%
NG A TN RRRY 34.6%
(R e o] 34 4%
T S AR e 34.2%
[P VR VR 30.3%
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UNLIKELY TO ATTEND CONFERENCES

Strongly agree 48.7%

25.9%

Agree

{

Neutral (neither agree nor disagree) I 16.9%
Disagree 4.5%
Strongly disagree 4.0%
0% 20% 40% 60%

Question: | will be unlikely to attend any conferences or conventions until the Coronavirus situation is resolved. Source:
Destination Analysts Coronavirus Travel Sentiment Index Study. Base: American travelers. Sample size = 1,213 Dmmﬂ:mﬂo_‘_ ¢ P na U\m ts
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TOP DESIRED OPERATIONAL PRACTICES FOR MEETINGS

Required mask/face coverings for all attendees I 39.6%
Social distancing enforced (minimum 6 feet) |GG 33.9%
Enhanced cleaning and sanitation [ 29.6%
Provide hand sanitizer |G 2o.1%
Attendance limited to 50% of the event space capacity [[INEGEGEEEE 26.7%
Spaced seating for social distancing (minimum 6 feet) [ NG 26.7%
Temperature checks for attendees || NN 25.1%
Provide masks || 2.0
Cleaning between every meeting/session [ NEGEGNGEGEGEGEGEEN 23.8%
Required PPE use for all event staff [ 20.4%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Question: When attending 2 live event or conference in the future, which operational practices would make you feel most confident that the : -
organization hosting the conference/event is looking after your health? (PLEASE SELECT AT MOST FIVE) Source: Destination Analysts Coronavirus Destination o Ana Jam ts
Travel Sentiment Index Study. Base: American travelers. Sample size = 1,213 DO YOUR RESEARCH



MONTH OF MEETING POSTPONED TO...

suty [ 121
August I 17.1%
September I 22.1%
October I 22.6%
November I 18.0%
December I 11.1%
January 2021 I 15.2%
February 2021 || 13.8%
March 2021 || 24.0%
april 2021 or later [ <o -2
0% 20% 40% 60% 80%
Question: In which months were any of these postponed live meetings or events rescheduled to? Destination ¢ Analysts
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CONCERN ABOUT INDUSTRY’S RECOVER: NEXT 12 MONTHS

10 - Extremely concerned [ 34.0% |
9 I 10.3%
g I 2 .0% - 899,
7 I 16.0%
6 HEM7.0% -t
5- Neutral [l 6.3%
4 W1.7% A
3 10.7%
2 11.0% -
1 10.3%
0 - Not at all concerned [0.7%

0% 20% 40%

Question: Thinking about the current coronavirus situation, how concerned are you about the meetings
industry recovering within the next twelve months? (Please answer using the scale below) Destination o Analysts
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WHEN LIVE MEETINGS WILL LIKELY RETURN

July 2020 J0.7%

August 2020 [l 1.7%

September 2020 [N 5.0%

october 2020 | 7.7%

November 2020 [ 4.3%

December 2020 - 1.3%

Sometime in 2022 or later - 2.0%

0% 20% 40% 60%
Question: If you were advising on the timing of holding a live/in-person meeting or event, which month S— o
would you say is the soonest they should consider holding their live event? (Select one) Source: Destination WJMWMNMM



FIRST GROUPS TO RETURN TO LIVE EVENTS

Sports groups or sporting organizations
Corporate—Private sector businesses
Religious organizations

Government

Hobby—Social organizations
Regional Association

State Association

Military

Reunions

Incentives

National Association
Non-profit—Charity

School groups

Fraternal organizations

Ethnic/Multicultural groups or associations

International Association
| don’t know/Uncertain

T S Ay e U PP PRSI 3.7 %
RV PR N s S AN T L R R 3 1.7 %
N E T G oy e oy R ) 27096

R e s e 19.0%
S TR R P TR TR 1.8.0%
ERERn R ea ey s 17.0%
RPN 15,79
ESETIRENERNT T 14.7%
I 13.7%
I 10.0%
I C 3%

I 3.3%

I 7.7%

I ©.0%

I 3.7%

. 2.7%
s 1wy e 20.7%

0% 10% 20%

Question: Which types of these groups do you think will be THE FIRST TO COME BACK to live events? (Select all that apply) Source:
Destination Analysts Meetings Research Study. Base: Meeting & event planners. Sample size = 300

30%

40%

Destination ¢ Analysts
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SOME LIVE MEETINGS WILL NEVER RETURN

Strongly agree 14.0%
Agree 59.0%
Neutral ?.m_ﬁ:m_, agree nor 12.3%
disagree)
Disagree 11.7%
Strongly %mmm.ﬂmm 3.0%
0% 20% 40% 60% 80%

Question: Some companies, organizations and conference/meeting attendees will stick with the benefits of

virtual meetings. Some percentage of live meetings will never come back post-pandemic. Destination 0 Analysts
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VIRTUAL/LIVE HYBRID MEETINGS WILL BE THE NORM

Strongly agree I 26.7% B
Neutral (neither agree nor disagree) l 16.3%
Disagree - 6.0%

Strongly disagree — 1.0%

0% 20% 40% 60%

Question: Virtual/Live hybrid meetings will be the norm for the next year.

Destination ¢ Analysts
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